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1. Introduction

> About AKPR

Education, experience, and
credentials.

> The Conference
About and how it works.
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About AK Public
Relations

e Ash Keenan

2022 Gannon Graduate

e Magjor: Public Relations

e Minors: Psychology and Advertising

e 2022 Academic Excellence Award in
Public Relations

e Cum Laude Honors

e Past organizations: The Gannon Knight,
Active Minds, ThePinTrip, FFEE
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Beyond the Classroom: Community-Engaged

Teaching Research

e WHO: The office of Academic Community

‘ l\iﬂeissmes’srin

e WHAT: Service-learning regional conference Eggggglbmgaged
e WHEN: June 2nd, 2023 |
e WHERE: Gannon University Yehl Ballroom Erie, PA

e WHY: To connect like minded individuals in higher

Engagement (ACE)

educated to connect on shared experiences and
information.

e HOW: A one day conference jam-packed with
different presentations, informative topics,

discussions, and site visits.
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2. Research

->

SWOT Analysis
Strengths, weaknesses,
opportunities, threats.

Research Summary

Primary and secondary.

Target Audience
Primary and secondary.

Goals and Objectives

Specific, measurable, applicable,

relevant, time-bound.
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Threats

1 Weaknesses e Summer vacations.
n a ys I s « Little to no marketing efforts. ¢ Desired results aren't met from

e Lacking credibility in industry. marketing efforts. '
e Limited information available. * Goal attendee numbers aren't
I reached. I
‘ ‘
Strengths Opportunities
¢ Other conferences are mid * Increase geographical reach of event.
fall/spring. * Integrate all media to create a powerful
e Service-learning is a universal message.
subject at colleges. ¢ Increase number of attendees.

* Very low cost.
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Research Summary

Primary:

Survey Says...q¢ -

Overall conference ra*ingi /mpamL of content Presenf-eal-'

4.5/5 4.25/5

/m’pac* of content: Best fime of the year:
43/5 June

/mlpac+ of Keyno‘fe Spea/eerf Favorite session:
L 5/5 /'/ea/ﬂwy Futures (YMCA)

Secondary:

Most used Preferred
social media communication
platform
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Target Audience

Primary Secondary Secondary

College Faculty College Staff College Students
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Goals and Objectives

e To promote the event to the identified target audience to surge attendance from 60
to 120 by increasing marketing efforts.

e To establish brand awareness of the “Beyond the classroom” conference on a larger
geographical scale by implementing strategic direct marketing efforts.

e To grab the attention of the target audience on communication pieces greater than
before by designing compelling, minimalistic, and eye-catching marketing pieces.

e To generate more readily information online by 25% by creating a digital presence

through social media. A[K
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3. Big Idea

> Key Message
Central theme of
campaign and
conference.

Tactics
Proposed marketing
communication strategies.
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Key Message

Beyond the
ClassroomIEE

"Beyond the Classroom”

“Teaching service with
public purpose”
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e Adds credibility
e Provides information
e Obtain media coverage

www.eventzilla.com/beyond-the-classroom

Beyond the
Clessre@inh

A SERVICE-LEARNING
TEACHING CONFERENCE FOR
HIGHER EDUCATION

14.99/month Canva subscription

e Service-Learning Offices
e College Dean's
e Local media outlets

A
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https://www.canva.com/design/DAFYOHJnd_M/k21YcQXxKfQjCRLkOmtqNg/view?utm_content=DAFYOHJnd_M&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton

Email Marketing

Data collection
Keep consumers up-to-date
Create top-of-mind awareness

$14.99/month Canva subscription

e Service-Learning Offices
e College Dean's
e Consumers that register for event.
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February

GANNON UNIVERSITY

Azadenne Commuy Engas

e NOW 10 what you may wonder? Why 10 the 20d annual Beyond the
Clsssroom Conl ¢! BTC is centered arcund service-leaming based
teaching, inviting educational professionals ke YOU 10 learn moce
about community engagement in the classroom. Visit our website for
more information!

www.eveatzifa com/Deyond the classsoom

salamone0028gannon edu - @ACE
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We want to hear from
you at GU!

Have something to share? Submit your
service-learning topic to present at Gannon's
annual Beyond the Classroom Conference!

ore info at www.eveniziiia.com/beyonc-the-classroom
@ GANNON UNIVERSITY

K
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Be an early bird and sign up
for the Beyond the
Classroom Conference!

AMAZON GIFTCARDS

Sweepstakes runs from
March 2nd - April 2nd

GANNON UNIVERSITY
Academc Communty Engegement
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Missing out is e
SO not you.

Sign-ups for the Beyond the Classroom end today! Don't miss out on
teaching seevicewith public purpose.

Register at www.eventzilla.com/beyond-the-classroom

GU

K
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Driving a long distance? Attend the welcome
GU cocktail party to leave you feeling

/2"’5 pﬂ/’@ 71!”«5 Ve

BEYOND THE CLASSROOM WELCOME MIXER
WALDRON CAMPUS CENTER

Visit www.eventzilla.com/beyond-the-classroom for more info
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GANNON UNIVERSITY
Academic Community Engagement

Beyond the
Classrooml:S

THANK YOU FOR ATTENDING THE
CONFERENCE!

We would love to hear your feedback to improve
the Beyond the Classroom Conference! Please fill
out the survey below. Thank you in advance!

A
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Social Media

e Establish a digital presence
e Reach a greater audience

$14.909/month Canva subscription
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Direct Mail

e | ead generation
e Early call to action
e Attention-grabbing

$136.20

e |dentified Universities
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BEYOND THE CLASSROOM CONFERENCE

SAVE THE DATE

GANNON UNIVERSITY
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06.02.23

MARK YOUR CALENDARS
FOR THE BEYOND THE
CLASSROOM CONFERNECE

GANNON UNIVERSITY,
ERIE PA

GANNON UNIVERSITY
Academic Community Engagement

Find out more information at

www.eventzilla.com/beyond-the-classroom

Beyond the |
Classroom| ¢
7 3
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Out of Home

Advertising

e Attention-grabbing
e Cant be deleted
e Reach a large number of consumers

$14355 BN DN RN DR PR NN N

e I|dentified Universities




Option #1

'ée-lear 'l‘ onference fea
rom higher education pr
3

Beyond the
cl i
assroonm| D-S

.

WWW.EVENTZILLA.COM/BEYOND-THE-CLASSROOM
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@ACE Helee,

eLp shape @
THE FUTURE
OF TEACHING

Option #2

Registration for the Beyond the Classroom conference is open!

A’ - ~‘ ‘: v ’ N o

www.eventzilla.com/beyond-the-classroom
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Program Redesign

View full program Y¥ Wa oAy
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https://www.canva.com/design/DAFYfmRBi8M/GFXKuq_yUIqhwfNz3mJl2A/view?utm_content=DAFYfmRBi8M&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
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Untitled

GIVEAWAY ALERT!
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Sweepstakes

Visit events.eventzilla.net/
beyond-the-classroom-communityengaged-teaching

e (Generate excitement
e Increase attendance early on
e Grow emaillist

Click "Register Now" and sign up for the
event with your email. k
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Wait to win your $25 Amazon gift card!

Beyond the
ClassroomlDs

$50
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Stickers

e Free publicity
e Form of Advertisement
e Cift of appreciation for attendees

$22.50

e Attendees of conference ||<
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. Evaluation

Timeline
Timing of strategies.

Budget
Individual and total.

Conclusion
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Timeline

15th: Upload to Eventzilla

25th: Send posters to colleges 11th: Send direct mail 12th: Print out programs
site.
February March April May June
-Fi i 2nd: Pl t t
13th: First email sent. 2nd: Sweepstakes ends n ace ateven Sth: Last email sent.

2nd: Sweepstakes begins

PUBLIC RELATIONS




Budget

Graphic Design: TOTAL
PQS’EGFSZ | EXPENSES:
Direct Mall: $397.22
Stickers:

Sweepstakes:




With this plan...

I'm confident ACE
will achieve all of
their objectives
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