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1. Introduction
➔ About AK PR

Education, experience, and 
credentials. 

➔ The Conference
About and how it works.



About AK Public 
Relations 

● Ash Keenan 

● 2022 Gannon Graduate 

● Major: Public Relations

● Minors: Psychology and Advertising 

● 2022 Academic Excellence Award in 

Public Relations 

● Cum Laude Honors 

● Past organizations: The Gannon Knight, 

Active Minds, ThePinTrip, FFEE



Beyond the Classroom: Community-Engaged 
Teaching Research 

● WHO: The office of Academic Community 

Engagement (ACE) 

● WHAT: Service-learning regional conference 

● WHEN: June 2nd, 2023

● WHERE: Gannon University Yehl Ballroom Erie, PA

● WHY:  To connect like minded individuals in higher 

educated to connect on shared experiences and 

information. 

● HOW: A one day conference jam-packed with 

different presentations, informative topics, 

discussions, and site visits.   



2. Research 
➔ SWOT Analysis 

Strengths, weaknesses, 
opportunities, threats. 

➔ Research Summary 

Primary and secondary. 

➔ Target Audience 
Primary and secondary. 

➔ Goals and Objectives 
Specific, measurable, applicable, 
relevant, time-bound.



SWOT Analysis 



Research Summary 

Primary: 

Secondary: 

Most used
 social media 

platform 

Preferred 
 communication 



Target Audience 

Primary Secondary Secondary 

College Faculty College Staff College Students



Goals and Objectives 

● To promote the event to the identified target audience to surge attendance from 60 

to 120 by increasing marketing efforts. 

● To establish brand awareness of the “Beyond the classroom” conference on a larger 

geographical scale by implementing strategic direct marketing efforts. 

● To grab the attention of the target audience on communication pieces greater than 

before by designing compelling, minimalistic, and eye-catching marketing pieces. 

● To generate more readily information online by 25% by creating a digital presence 

through social media. 



3. Big Idea 
➔ Key Message 

Central theme of 
campaign and 
conference. 

➔ Tactics
Proposed marketing 
communication strategies. 



Key Message
Big Idea: “Beyond the Classroom”

Slogan: “Teaching service with 
public purpose” 



Media Kit 
Purpose: 

● Adds credibility 
● Provides information 
● Obtain media coverage 

Budget: 

14.99/month Canva subscription 

Recipient: 

● Service-Learning Offices 
● College Dean’s 
● Local media outlets 

.

 

View Here

https://www.canva.com/design/DAFYOHJnd_M/k21YcQXxKfQjCRLkOmtqNg/view?utm_content=DAFYOHJnd_M&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton


Email Marketing 
Purpose: 

● Data collection 
● Keep consumers up-to-date 
● Create top-of-mind awareness

Budget: 

$14.99/month Canva subscription

Recipients: 

● Service-Learning Offices 
● College Dean’s 
● Consumers that register for event. 
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Social Media  
Purpose: 

● Establish a digital presence 
● Reach a greater audience 

Budget: 

$14.99/month Canva subscription 



Direct Mail 
Purpose: 

● Lead generation 
● Early call to action  
● Attention-grabbing

Budget: 

$136.20

Recipients: 

● Identified Universities



Front



Back



Out of Home 
Advertising 
Purpose: 

● Attention-grabbing 
● Can’t be deleted 
● Reach a large number of consumers

Budget: 

$143.55

Recipients: 

● Identified Universities



Option #1



Option #2



Program Redesign 

View full program 
redesign here 

https://www.canva.com/design/DAFYfmRBi8M/GFXKuq_yUIqhwfNz3mJl2A/view?utm_content=DAFYfmRBi8M&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton


Sweepstakes 
Purpose: 

● Generate excitement 
● Increase attendance early on 
● Grow email list 

Budget: 

$50



Stickers  
Purpose: 

● Free publicity 
● Form of Advertisement 
● Gift of appreciation for attendees 

Budget: 

$22.50

Recipients: 

● Attendees of conference



3. Evaluation 
➔ Timeline

Timing of strategies. 

➔ Budget
Individual and total.  

➔  Conclusion



Timeline 
Media Kit:
15th: Upload to Eventzilla

 site.

Email Marketing:
13th: First email sent.  

Sweepstakes 
2nd: Sweepstakes ends

February March April May June

Email Marketing:
5th: Last email sent.  

25th: Send posters to colleges
Out-of-Home:

Sweepstakes
2nd: Sweepstakes begins

Direct Mail:
11th: Send direct mail

Stickers
2nd: Place at event

Programs: 
12th: Print out programs



Budget 

Graphic Design: $44.97 
Posters: $143.55 
Direct Mail: $136.20
Stickers: $22.50 
Sweepstakes: $50

TOTAL 
EXPENSES: 

$397.22



With this plan…

Become the 
leading 
conference for 
community 
engagement. 

I’m confident ACE 
will achieve all of 
their objectives

Put themselves 
on the map in the 
service-learning 
world. 


